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Brand Manifesto

be challenging.

at home.

There is no greater vehicle for driving individual 

Minnesota State is a system of colleges and 

SYSTEM BRAND STRATEGY
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Brand Position

 

SYSTEM BRAND STRATEGY
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Brand Promise

 
 

 
 

SYSTEM BRAND STRATEGY
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Brand Attributes

 
for success.

hundreds of businesses across the state and online.

SYSTEM BRAND STRATEGY
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MINNESOTA STATE GRAPHIC STANDARDS
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Identity System Overview

MarComm@MinnState.edu

MINNESOTA STATE GRAPHIC STANDARDS
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Identity System Overview

 

 
 

 

MINNESOTA STATE GRAPHIC STANDARDS
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Minnesota State Identity

 

past but points to the future. 

 

represents the stature of the  

system. The M stands for  

Minnesota. The star represents  

 

our students on their journey.

MINNESOTA STATE GRAPHIC STANDARDS
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Elements of Identity System

 

 

and a Board of Trustees Seal are  

also included. See page 11. 

The primary logos are the main 

be used as directed in this manual 

Primary Logo: Vertical Primary Logo: Horizontal

MINNESOTA STATE GRAPHIC STANDARDS

Alternative Logo Option Banner Icon
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Elements of Identity System

should only be used in instances 

Secondary signatures should be one 

the secondary signature necessitates 

contact the Minnesota State 

department for approval.

The Board of Trustees of the 

Minnesota State Colleges and 

board seal.

but is not to be used beyond the 

approved templates.

MINNESOTA STATE GRAPHIC STANDARDS

Logo: Secondary Signature

Board of Trustees Seal
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Clear Space

Clear Space: Vertical Logo

Clear Space: Alternative Logo Option Clear Space: Banner Icon

Clear Space: Horizontal Logo
 

 

spacing are maintained.

Measure the clear space by using  

MINNESOTA STATE GRAPHIC STANDARDS
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Clear Space

Clear Space: Vertical Secondary Signature Clear Space: Horizontal Secondary Signature

maintained.

Measure the clear space by using  

MINNESOTA STATE GRAPHIC STANDARDS
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Minimum Logo Size

may be necessary to reproduce 

the logo smaller than the 

 

guidance and approval.  
for vertical logo

 
for banner icon

 
for alternative logo  
option

Minimum Size: Alternative Logo Option and Banner Icon

Minimum Size: Vertical and Horizontal Logos

MINNESOTA STATE GRAPHIC STANDARDS
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Minimum Logo Size

secondary signature shall be no 

may be necessary to reproduce 

the logo smaller than the 

 

guidance and approval.

MINNESOTA STATE GRAPHIC STANDARDS

 

Width is determined by the 

 
for vertical logo

Width is determined by the 

Minimum Size: Logo with Secondary Signature
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Board of Trustees Seal

The Board of Trustees of the 

Minnesota State Colleges and 

ornamental device on ceremonial 

documents. 

The seal should only be used in 

Seal is used as a design element 

to be used beyond the approved 

templates.

no smaller than .75" diameter.

.75" minimum diameter

MINNESOTA STATE GRAPHIC STANDARDS

Minimum Size: Board of Trustees Seal

Clear Space Around Seal

Measure clear space by using  

Board of Trustees Seal
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Typography | Electronic Documents

Calibri Regular
ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abcdefghijklmnop
qrstuvwxyz
1234567890()/!?,.

Palatino Linotype

ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abcdefghijklmnop
qrstuvwxyz
1234567890()/!?,.

Primary Font Minnesota State has selected a 

set of standard fonts for system 

For electronic documents and 

 

Calibri is the primary font  

secondary font. 

Secondary Font

MINNESOTA STATE GRAPHIC STANDARDS
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Typography | Print and Digital Marketing Materials

Circular STD

ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abcdefghijklmnop
qrstuvwxyz
1234567890()/!?,.

Archer

ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abcdefghijklmnop
qrstuvwxyz
1234567890()/!?,.

Primary Marketing Font Minnesota State has selected a set 

public. 

Secondary Marketing Font

MINNESOTA STATE GRAPHIC STANDARDS
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Color | Primary and Secondary

PANTONE®

2955 C
PANTONE®

7482 C

Primary Brand Color

Minnesota State Blue

Secondary Brand Color

Minnesota State Green

C: 100
M: 55
Y: 10
K: 50

B: 102

M: 0

K: 5

#00a353

of the brand. The logo should 

brand color is used in support of 

the primary brand color and should 

be used in a manner that gives the 

dominance.

Body copy should never be  

styled in green. Minnesota State 

MINNESOTA STATE GRAPHIC STANDARDS
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Reversed Logo

Logo | Color Reproductions

Logo in a Photograph

Solid Logo

should appear in the Minnesota 

It is also acceptable to place 

the Minnesota State logo in a 

type and image so the Minnesota 

State logo is clearly visible.

MINNESOTA STATE GRAPHIC STANDARDS



|    21BRAND IDENTITY MANUAL | For Member Colleges and Universities

Integrity of the Mark | Unacceptable Reproductions

Logo Logo Logo with Secondary Signature

Logo Board of Trustees Seal

 
the elements

 
the elements

Board of Trustees Seal

 
elements or replace the ribbon element 

The Minnesota State logo is the 

utmost consistency and dignity. 

manipulated.

MINNESOTA STATE GRAPHIC STANDARDS
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03 | MEMBER COLLEGE AND UNIVERSITY CO-BRANDING

MEMBER COLLEGE AND UNIVERSITY CO-BRANDING
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Co-Branding Introduction

 

The college or university brand and the Minnesota State brand do not 
 

 
 

should be used.

MEMBER COLLEGE AND UNIVERSITY CO-BRANDING
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Medium    Seal

Required Encouraged Subpart B

Required* Required* Required* Subpart C

Website Required Encouraged Subpart D

Entrance/monument signs Required Required Subpart E

Required Subpart F

Required Subpart G

Diplomas Required Encouraged Subpart H

Merchandise Encouraged Subpart I

Co-Branding Use Grid

See procedures on the following pages   

This is a co-branding overview for college and university brands when used with the Minnesota State brand. More details follow in this section.

MEMBER COLLEGE AND UNIVERSITY CO-BRANDING
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System Affiliation Identifier | Procedure 3.23.1

Part 1. Purpose

Part 2. Implementation

procedure.

b. A member of the Minnesota State system (if the college/university already has 
“Minnesota State” as part of the name).  

  Banner icon. 

 

 

The college or university website home page and other prominent pages shall 

 

The main entrance/monument signs for each campus, center, or other ongoing 

 

 

 

 

merchandise that includes the college or university name, such as jerseys, shirts, 

current contracts and licensing agreements. 

Part 3. Exigent Circumstances

exigent circumstances, such as extraordinary expense.

Part 4. Guidelines

MEMBER COLLEGE AND UNIVERSITY CO-BRANDING
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System Affiliation Identifier | Option 1

Logo with a School-Specific Identifier

 

 

 

 

MEMBER COLLEGE AND UNIVERSITY CO-BRANDING

Examples
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shall be clearly readable from a 

distance. It should be located above 

A member of Minnesota StateA m e m b e r  o f  M i n n e s o t a  S t a t e

Examples

System Affiliation Identifier | Option 2

Text-Only Identifier

MEMBER COLLEGE AND UNIVERSITY CO-BRANDING
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The Minnesota State banner icon 

can be used on logo merchandise 

that includes the college or 

university name.

 

for the logos on page 14.

System Affiliation Identifier | Option 3

Banner Icon

MEMBER COLLEGE AND UNIVERSITY CO-BRANDING

Examples
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System Affiliation Identifier | Publications

event programs shall include an  

are encouraged to more overtly 

the college or university logo. 

Example

 
 

 

A member of Minnesota State

MEMBER COLLEGE AND UNIVERSITY CO-BRANDING
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System Affiliation Identifier | Advertising and Marketing Materials

 

 

shall be clearly readable from a 

distance. It should be located above 

Examples

MEMBER COLLEGE AND UNIVERSITY CO-BRANDING

 

State logo with a 
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System Affiliation Identifier | Website

Example

home page and other prominent 

pages shall contain at least one 

Minnesota State homepage.

are encouraged to more overtly 

 

university logo.

A member of Minnesota State

 

 

 

MEMBER COLLEGE AND UNIVERSITY CO-BRANDING
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System Affiliation Identifier | Entrance/Monument Signs

shall contain a Minnesota State 

clearly readable from a distance. 

It should be located above any 

 

 

Examples

MEMBER COLLEGE AND UNIVERSITY CO-BRANDING



|    33BRAND IDENTITY MANUAL | For Member Colleges and Universities

System Affiliation Identifier | Campus Construction Project Signs

clearly readable from a distance. 

It should be located above any 

 

Example

MEMBER COLLEGE AND UNIVERSITY CO-BRANDING

ARCHITECT
Architect Name

CONTRACTOR
Contractor Name

CONSULTANT
Consultant Name

Funding provided by  
Year and funding source

FUTURE HOME OF 
Education Center
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System Affiliation Identifier | Stationery

and note cards shall include an 

 

 

SCHOOL, DEPARTMENT OR OFFICE
123 Campus Address • Mankato, MN 56001
www.mnsu.edu • department email@mnsu.edu

Phone 507-389-0000 (V) • 800-627-3529 or 711 (MRS/TTY) • Fax 507-389-0000
A member of the Minnesota State system and an Affirmative Action/Equal Opportunity University.

SCHOOL, DEPARTMENT OR OFFICE
123 Campus Address • Mankato, MN 56001
www.mnsu.edu • department email@mnsu.edu

Phone 507-389-0000 (V) • 800-627-3529 or 711 (MRS/TTY) • Fax 507-389-0000
A member of the Minnesota State system and an Affirmative Action/Equal Opportunity University.

ALBERT LEA CAMPUS
2200 Riverland Drive
Albert Lea, MN 56007
507-379-3300

AUSTIN CAMPUS

 

1900 8th Avenue NW
Austin, MN 55912  
507-433-0600

OWATONNA CAMPUS
965 Alexander Drive SW
Owatonna, MN 55060
507-455-5880

A MEMBER OF THE MINNESOTA STATE COLLEGES AND UNIVERSITIES SYSTEM

ALBERT LEA CAMPUS
2200 Riverland Drive
Albert Lea, MN 56007
507-379-3300

AUSTIN CAMPUS 

1900 8th Avenue NW
Austin, MN 55912  
507-433-0600

OWATONNA CAMPUS
965 Alexander Drive SW
Owatonna, MN 55060
507-455-5880

A MEMBER OF THE MINNESOTA STATE COLLEGES AND UNIVERSITIES SYSTEM
A MEMBER OF MINNESOTA STATE

A MEMBER OF MINNESOTA STATE

Examples

 

MEMBER COLLEGE AND UNIVERSITY CO-BRANDING
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no smaller than .75" diameter.

System Affiliation Identifier | Diplomas

MEMBER COLLEGE AND UNIVERSITY CO-BRANDING

Minnesota State Colleges and Universities 

Chair, Board of Trustees

Metropolitan State University 

President

A MEMBER OF MINNESOTA STATE
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System Affiliation Identifier | Diplomas

 

 
 
 

  Title

 

  
 or 
  

MEMBER COLLEGE AND UNIVERSITY CO-BRANDING
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System Affiliation Identifier | Diplomas

 

 
   Minnesota State Minnesota State
  Chancellor Chancellor

 The Board of Trustees Seal can be included on your diplomas.  

 
 

MEMBER COLLEGE AND UNIVERSITY CO-BRANDING

A MEMBER OF MINNESOTA STATE
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System Affiliation Identifier | Merchandise

encouraged to include the 

Minnesota State banner icon on 

logo merchandise that includes the 

contracts and licensing agreements. 

The Minnesota State banner icon 

can be used by itself on logo apparel 

 

for the logos on page 14.

MEMBER COLLEGE AND UNIVERSITY CO-BRANDING
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System Affiliation Identifier | Rollout

MEMBER COLLEGE AND UNIVERSITY CO-BRANDING
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04 | MINNESOTA STATE STYLE AND WRITING GUIDE

MINNESOTA STATE STYLE AND WRITING GUIDE
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Style and Writing Guide Introduction

MINNESOTA STATE STYLE AND WRITING GUIDE
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Writing About the System

reference in contracts and legal documents. For all other instances, and upon second 
reference in contracts and legal documents, use “Minnesota State.”

Minnesota State such as , , or  are not allowed, except for the website URL and 
email addresses. Minnesota State never takes a possessive form, as in .

MnSCU

 
of the system

. If, for purposes of sentence 

, with a lower case “c” and “u,” or .

System
 for . 

 

colleges, , . Always use lower case unless the sentence 
begins with . 

Systemwide Avoid the use of . Instead, use .

First person Use pronouns, .

Consolidated college Use consolidated college rather than  per Board Policy 1A.1.

Equal Opportunity and  an alternate format, contact Human Resources at 651-201-1845. Individuals with hearing or 

MINNESOTA STATE STYLE AND WRITING GUIDE
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Writing About Minnesota State  

Constituents and Community Members

Board of Trustees

1. Both board and Board of Trustees are singular. 

Board of Trustees should be replaced with board.

3. Capitalize 

1. Use 
2. Use 

Alumni
• 
• 
• 
• 

Campus  as a synonym for 
college or .

Departments

Ethnic and  
 

and associated  

American)

Faculty  

Majors

MINNESOTA STATE STYLE AND WRITING GUIDE
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Formal Names and Academics 

Formal Name Second reference

Alexandria Technical and Community College*  
except when referencing URL

Anoka Technical College Anoka Tech

Anoka-Ramsey Community College Anoka-Ramsey (not “ARCC”)

Bemidji State University Bemidji State (BSU is acceptable for use with the name of a group  
[

Central Lakes College CLC

Century College Century

Dakota County Technical College DCTC

Fond du Lac Tribal and Community College* FDLTCC (for internal docs and social media)

Hennepin Technical College HTC

Inver Hills Community College Inver Hills

Lake Superior College LSC

Metropolitan State University  
except when referencing URL

Minneapolis Community and Technical College MCTC

Minnesota State College Southeast  
if acronym is needed, use MSCS

Minnesota State Community and Technical College

Minnesota State University, Mankato Minnesota State Mankato

Minnesota State University Moorhead MSU Moorhead, MSUM

Minnesota West Community and Technical College* Minnesota West, MW, or MWCTC

Minnesota State College and University Names, per Board Policy 1A.11

MINNESOTA STATE STYLE AND WRITING GUIDE
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Formal Names and Academics 

Formal Name Second reference
Northwest Technical College NTC

Normandale Community College Normandale (not “NCC”)

North Hennepin Community College NHCC

Hibbing Community College
Itasca Community College 
Mesabi Range College
Rainy River Community College 
Vermilion Community College

NHED
HCC
ICC
Mesabi Range, MRC
Rainy River, RRCC
Vermilion, VCC

Northland Community and Technical College* Northland (NCTC for internal use)

Pine Technical and Community College* PTCC (not “Pine Tech”)

Ridgewater College Ridgewater

Riverland Community College Riverland

Rochester Community and Technical College

Saint Paul College
third. Do not use “SPC”

St. Cloud State University

St. Cloud Technical and Community College* SCTCC

South Central College SCC

Minnesota State College and University Names, per Board Policy 1A.11 (continued)

MINNESOTA STATE STYLE AND WRITING GUIDE
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Academic Degrees

cum laude, magna cum 
laude, summa cum laude, 

associate/associate’s • She has an associate degree. (Without an apostrophe. Not  degree.)
• . (With an apostrophe. Not .)

bachelor/bachelor’s/ 
baccalaureate 

• . (With an apostrophe)
• . (With an apostrophe)
• She has a bachelor of arts degree. (No apostrophe)
• . 

master/master’s 
• . (With an apostrophe)
• . (With an apostrophe)
• . (No apostrophe)

doctorate/doctoral degree • She has a doctoral degree. 
• .

In board policy, academic degrees are lower case. When abbreviated, use upper case letters without periods.  

Here are some common examples:

AA associate of arts
AAS associate of applied science

AS associate of science
BA bachelor of arts
BAS bachelor of applied science

BM bachelor of music
BS bachelor of science
BSE bachelor of science in engineering
BT bachelor of technology

MA master of arts

MEM master of engineering management

MM master of music

MS master of science
MSADT master of science in advanced dental therapy
MSN master of science in nursing
PsyD doctor of psychology 

MINNESOTA STATE STYLE AND WRITING GUIDE



|    47BRAND IDENTITY MANUAL | For Member Colleges and Universities

Proofreader’s Checklist | Minnesota State Terminology 

Not capitalized Capitalized
board Board of Trustees

board policy
commencement Department of  <Subject>
cum laude and other honors
internet
intranet
names of academic subjects ( )
student status ( )

)
web, web page, website

Not hyphenated Hyphenated Two Words
coursework campus-wide Work plan

database e-commerce
email e-learning
mid ( , midterm) 60-credit

non (  
.) .)

on campus ( .) on-campus housing ( .)
online
postsecondary
statewide
underrepresented

As a general rule, capitalize personal nouns, otherwise do not capitalize. Examples: 

Hyphens

MINNESOTA STATE STYLE AND WRITING GUIDE
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General Guidelines for Punctuation 

Apostrophes Do not use an apostrophe to designate a plural with acronyms or numerals,  .

Commas

 and  ( ., ).

 
.

Use the serial (or Oxford) comma (  rather than  

Periods and parentheses

If the sentence within the parentheses is a complete sentence, the period goes within  
.)

If the sentence within the parentheses is not a complete sentence, the period goes  
outside of the parentheses ( ). 

Periods

Numbers Spell out numbers zero through nine. Use numerals for 10 and greater.  
Spell out numbers when they begin a sentence.

Symbols

and rather than the ampersand symbol, except when referencing colleges 
” (

).

percent instead of the % symbol.

MINNESOTA STATE STYLE AND WRITING GUIDE
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Formatting Accessible Documents

Documents for Minnesota State should be accessible for all users, including those 

with visual impairments. Keep these tips in mind to create documents that are easy 

for everyone to use.

Learn More

•  
• 

1.  
DO  

2.  so users of screen readers know what the image represents 
DO  

 
 

3.  to make the document easy for screen readers to navigate 
DO   

   Use the space bar to indent paragraphs or repeatedly use the enter key to start a new page

4.  to explain where the link will take the reader 
DO   
 or “link employee self-service” 

   Use “click here” or similar phrases that don’t explain where the link will go

5.  to provide context for users of screen readers 

6.   
DO   Use high contrast text, minimal or no backgrounds, and colors that are easy to read 

 

MINNESOTA STATE STYLE AND WRITING GUIDE
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Contact Information

 

MarComm@MinnState.edu

CONTACT INFORMATION


